THE ULTIMATE
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10 key elements to ensure your
campaign is a success
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KEYWORDS: THE BACKBONE
OF YOUR SEO CAMPAIGN

; Use tools like Google's Keyword Planner
or SEMrush to find high-volume, relevant
: keywords for your brand and audience.

Leverage long-tail keywords for higher
conversion rates due to their specificity.

, Analyze search trends and keyword
competitiveness to target realistic
| ranking opportunities.

_________________________________________________________________

‘ COMPETITOR ANALYSIS: UNLOCKING
%" THE SECRETS TO SUCCESS

. Use Ahrefs or Moz to analyze competitors'
SEO strategies, including keywords
— and backlinks.

, Examine their content to understand what
resonates with your audience and identify
' gaps for your brand.

_________________________________________________________________

QUALITY CONTENT CREATION:
ENGAGE AND GONVERT

Create stories and insights that deeply
- resonate with your audience.

| Use our content marketing matrix to
tailor content to where visitors are in
' the buyer's journey.

| Focus on content that answers queries, ®
solves problems, and sparks curiosity to
| build trust and authority.

ON-PAGE SEO OPTIMIZATION:
e @  PERFECTING YOUR CONTENT'S
~ PRESENTATION

Craft and optimize attention-grabbing
title and header tags.
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. Add alt text for images to improve
accessibility and signal content relevance
' to search engines.

TEGHNICAL SEQ: THE FOUNDATION
OF A STRONG SEO CAMPAIGN

| Optimize your website for fast load times,
a seamless mobile experience, and easy
| crawlability by search engine bots.

, Fix broken links, duplicate content,
and improper canonical tags to
: improve rankings.

| Use HTTPS to secure your website,
protect visitors, and gain favor with
' search engines.

__________________________________________________________________

BACKLINK STRATEGY: EARNING
AUTHORITY THROUGH LINKS

Initiate guest blogging on
authoritative platforms.

Engage in industry forums.

Create shareable content

__________________________________________________________________

‘ LOCAL SEQ: CAPTURING YOUR
> LOCAL MARKET

| Ensure your business's NAP (Name,
Address, Phone Number) is consistent
' across all online platforms.
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| Enhance your Google My Business
profile with detailed info, photos, and
| updates for better local search visibility.

| Encourage satisfied customers to leave
reviews, as they serve as powerful
| social proof to sway potential clients.

; Use region-specific keywords in
your SEO strategy to target your
: local demographic.
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‘ USER EXPERIENCE (UX):
{ ¥ KEEPING YOUR VISITORS HAPPY
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__________________________________________________________________

SOCIAL MEDIA: AMPLIFYING
YOUR CONTENT'S REACH

| Respond to followers promptly
and focus on building long-term
' relationships over quick sales.

Use influencer marketing to expand
reach and increase engagement.

Share valuable, unique content that
reflects your brand. ©

Use relevant hashtags to boost
search visibility.

Engage in social media communities se
and industry discussions.

Add social sharing buttons on your site
to enhance content visibility.

__________________________________________________________________

‘ CONTINUOUS MONITORING:
»  THEKEY T0 ONGOING SUCGESS

. Use Google Analytics to track visitor
behavior, engagement, and conversion
' rates in real-time to refine strategies.

Stay agile and pivot based on data insights
for improvement.

, Embrace Al and machine learning tools
to uncover insights, analyze data, and
e T B 5 increase efficiency.

Need some more help or guidance? @évo

Contact Us golevo.com




