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Your advertising and marketing are headed in the right direction—but some key gaps 

are holding you back. You’ve likely seen wins, but those wins aren’t scaling with 

consistency. A strategic reset will help align your brand message, creative execution, 

and performance across channels.

ere’s what your score reveals

ampaign larity

nconsisten

Audience argeting

idperformin

erformance racking

clicks or impressions, rather than lifetime value or customer conversion

idperformin

Youre tracking some metrics—but are they the right ones s may be too focused on

hannel ptimi ation
Your media mix has potential, but it may be operating in silos.
your audience may be seeing fragmented or repetitive messaging across touchpoints

nconsisten

ithout coordination,

reati ve mpact
ome campaigns are visually strong or emotionally resonant—but not all.
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beliefled narrative, creative may rely too heavily on o ffer or urgency
ithout a

on versionffi ciency
he conversion path works—but could be smoother. Your user ourney might be

dis ointed or unclear, especially across paid vs. organic entry points
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trategic next steps

Align

is your opportunity to tighten your marketing engine. et clear

much greater impact

his

ustments now can unlock

and optimi e your channels
your team, sharpen your message

ap your marketing funnel
utline the full ourney—from awareness to loyalty. dentify which stages are weakest

and where leads drop off

owto create a marketing funnel that nurtures leads
and converts customer

Audit messaging

each persona needs to hear, not
ailor messaging to each audience segment and buyer stage. Align creative with what

by audience

ust what you want to say

owto create a marketing funnel that nurtures leads
and converts customer

efine your creative strategy
eview topperforming campaigns. Are they ust conversiondriven—or beliefdriven

ntroduce more storytelling and emotion

steps to discovering your brand’s AY

trengthen crossc hannel coordination
ring your team together to align timing, language, and creative across paid, earned,

and owned channels

Avoid these common brand development pitfalls

x pand reporting beyond
uild dashboards that include longterm metrics like brand search lift, cost per retained

customer, and et romoter core

arness the uture owto supercharge your marketing campaigns
with A, ,  and mor

owto do it

eed a roadmap to close the gaps
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