Your Advertising & Marketing Health Snapshot

Room for Growth.

'

Health Score:

69-84%

Your advertising and marketing are headed in the right direction—but some key gaps
are holding you back. You've likely seen wins, but those wins aren’t scaling with
consistency. A strategic reset will help align your brand message, creative execution,
and performance across channels.

Here's

Campaign Clarity.

Your team has some strategic goals in place, but they may not be well-documented—
or consistently applied across campaigns. Mixed messages or unclear priorities might
be diluting your impact.

A Inconsistent

Audience Targeting.

You're reaching the right people some of the time—but likely missing opportunities to
refine by buyer stage, platform, or pain point. Generic messaging may be slowing
results.

Mid-performing

Performance Tracking.

You're tracking some metrics—but are they the right ones? KPIs may be too focused on
clicks or impressions, rather than lifetime value or customer conversion.

Mid-performing

Channel Optimization.

Your media mix has potential, but it may be operating in silos. Without coordination,
your audience may be seeing fragmented or repetitive messaging across touchpoints.

A Inconsistent

Creative Impact.

Some campaigns are visually strong or emotionally resonant—but not all. Without a
belief-led narrative, creative may rely too heavily on offer or urgency.

Mid-performing

Conversion Efficiency.

The conversion path works—but could be smoother. Your user journey might be
disjointed or unclear, especially across paid vs. organic entry points.

Mid-performing

Align your team, sharpen your message,
and optimize your channels.

This is your opportunity to tighten your marketing engine. Get clear
on your belief, refine your campaigns by audience, and build
greater cohesion across tactics. Small adjustments now can unlock
much greater impact.

Map your marketing funnel.

Outline the full journey—from awareness to loyalty. Identify which stages are weakest
and where leads drop off.

Audit messaging by audience.

Tailor messaging to each audience segment and buyer stage. Align creative with what
each persona needs to hear, not just what you want to say.

Refine your creative strategy.

Review top-performing campaigns. Are they just conversion-driven—or belief-driven?
Introduce more storytelling and emotion.

Strengthen cross-channel coordination.

Bring your team together to align timing, language, and creative across paid, earned,
and owned channels.

Expand reporting beyond ROI.

Build dashboards that include long-term metrics like brand search lift, cost per retained
customer, and Net Promoter Score.

How to do it?

Need a roadmap to close the gaps?
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